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Welcome

Dear Partners,

In this issue, we feature several successfully hosted events organized by the
DDA and other industry partners, which showcased the Waitukubuli National
Trail and other well-known hikes. Dominica’s second annual Nature Island
Challenge, which was held in April, attracted four teams, both international
and local. Activities organized for the first time ever included an international
trail hike run called The One Run-Dominica, and the annual Caribbean Trail
Run. Participants came from the Caribbean and European markets.

Colin Piper—CEO/Directorof Touism  Other highlights herein include the second annual Dominica Tour of the Triskell

frompRmE Y Regatta, which took place at the Cabrits National Park. This year, Dominica

was represented and captured 3rd place in its category. A noticeable increase

in patronage at this year’s Jazz ‘n Creole offerings indicates that this event is here to stay! We are grateful

to these six properties for hosting well-attended fringe events: The Champs; Reggae Lounge; Evergreen

Hotel; Anchorage Hotel; Fort Young Hotel; and Riverside Bar & Grill. This wonderful week of musical

festivities culminated at Cabrits National Park, where renowned local and international artistes offered
superb entertainment to conclude the 5th annual Jazz ‘n Creole.

The DDA collaborated with the Dominica Community Tourism Association Inc. (DCTAI) and the Adult
Education Division to offer a six-week long programme for community tourism providers. It focused on
overall improvement of the community tourism experience. Also, as part of Tourism Awareness Month
activities, a series of one-day seminars for tourism service providers was conducted by the DDA. It is
hoped that improved skills and increased knowledge will enhance the guest experience as a result of
participation in this endeavor.

There is good news to report with respect to growth in most markets. Statistics reported here for the
first half of the year are very encouraging. Several hosted press and familiarization trips and our
participation at trade shows have reaped positive results with an increase in visitor arrivals.

Plans are presently in high gear for the 18th annual World Creole Music Festival: ‘Creole Runs the Night’
scheduled for October 24th-26th, 2014. It will be followed by LIME’s Creole in the Park and
Independence celebrations.

Yours in tourism development,

Colin Piper
CEO/Director of Tourism — Discover Dominica Authority

VISION & MISSION STATEMENTS OF DISCOVER DOMINICA AUTHORITY
VISION: Strategic partnering for optimum and sustainable tourism development.

MISSION: To increase the share of tourism’s contribution to national economic development.



Editor’s Note

uns, hikes, regattas, a music

festival, tourism celebrations,
meetings, trade shows, trainings and
more—this is what you’ll find in
Issue 19 of the Discover Dominica
Authority’s  Tourism Update. No
wonder more visitors have been
appearing on our shores and staying
a while! See page 8 to view the
statistics.

The activities included within these pages encapsulate
the considerable and dedicated efforts of the DDA and
its many tourism partners between April and June
2014. A concerted focus on enhancing services in
Community Tourism and other sectors is noted in the
Improving Tourism Standards section, commencing on
page 6.

The second Nature Island Challenge is certainly
capturing the attention of millions of sports fans and
interested individuals, due to phenomenal media
exposure. Other incredible first-time event runs on the
Waitukubuli National Trail are also found within these
pages.

Just after Tourism Awareness Month, with its wide
variety of celebratory events, came the ultimate Jazz ‘n
Creole festival! It is highlighted within.

Stakeholders and interested readers: After you have
read the reports and reviews of numerous tourism-
related activities inside, | am sure you will agree that it
is definitely not dull on Dominica!

We appreciate your continued interest in this quarterly
newsletter, produced by the Discover Dominica
Authority.

Do let us know what you think of Tourism Update.

Comments can be addressed to tourism@dominica.dm.

Gwenith Whitford
Editor
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Spotlight

Dominica Tour of the Triskell Regatta a Success

Daphne Vidal, Marketing Executive, DDA

View of the yachts from the Cabrits

he second annual Dominica Tour of the Triskell Regatta

took place at the Cabrits National Park from May 8-10,
2014. As part of the activities for Tourism Awareness Month,
the Discover Dominica Authority partnered with the Triskell
Association of Guadeloupe, who planned the regatta as part
of its annual calendar of events. Sailors traversed routes
between Guadeloupe and Marie-Galante on May 7th; Marie-
Galante and Dominica on May 8th; within the Cabrits
National Park Marine Reserve on May 9th; and then onward
to Les Saintes and Guadeloupe on May 10th and 11th.

This year, there were over 30 participating teams, including
boats from Guadeloupe, Martinique, St. Martin, Antigua,
Dominica, France, the Netherlands, and others. The
Dominica leg of the regatta was sponsored by Dominica
Brewery & Beverages Ltd—Kubuli Beer. Prizes were awarded
for top finishers in the categories of Sport Catamaran, Small
Hull and CSA Yachts.

This is the first time that Dominica competed in this regatta
and its representative yacht-Kubuli Dominica, placed third in
its category in the Kubuli Cup.

Yachters received a glimpse of Dominica’s cultural heritage
through a performance by the Kalinago Dancers. The
Honorary Consul of France in Dominica, Hervé Nizard, also
invited them to an Old Year’s Night Beach Bash in Dominica
on December 31st. Based on feedback received from
participants, return visits will be planned to experience more
of Dominica’s friendly people and natural beauty.

Partnerships in such activities form part of the DDA’s
strategy to continually increase awareness and attract
visitors to the island.

FROM TOP: Yachters getting ready on the beach at
Prince Rupert Bay, Portsmouth; Yacht-Kubuli

Dominica; Yachters socializing
Photo credit: DDA Image Library



Developing the Tourism Product
Nature Island Challenge Showcased on NBC

Lolita Raffoul, Product Development Executive, DDA

dventure racers descended on Dominica for the

second annual Nature Island Challenge from April
7th to 11th. The four teams, Dominica Green, USA Blue,
Trinidad White, and Trinidad Red competed in the four-
day staged hiking race that covered more than 50 miles
(80.47 kms) along the renowned Waitukubuli National
Trail. They encountered adventure, photographical and
cultural challenges, as well as creative problem solving.

These experienced trail runners alternated on daily 10-
15mile (16.09-24.14km)-long runs through Dominica’s
dramatic and diverse terrain. Teammates reunited follo-
wing each daily race to participate in a major challenge. A
points system tallied the finish order in each day’s trall
run. It included scores for the minor and major challenges.

After the four days, team Trinidad White emerged the
victor, with Trinidad Red in second, USA Blue in third
and Dominica Green in fourth.

Dominica’s Nature Island Challenge was filmed by Emmy
award-winning 360 Media Ventures. It will be distributed
in the United States via NBC’s World of Adventure Sports,
Outside Television, and Universal Sports as well as
through CMC in the Caribbean. This extensive broadcast
exposure will reach more than 100 million households.
The first clips were featured on NBC’s World of Adventure
Sports in June.

Still photos and video clips taken by the teams have
been posted to social media outlets. Fans can relive
the excitement on Twitter at @NIChallenge, or
Facebook.com/NaturelslandChallenge or at the official
blog www.natureislandchallenge.com. Join the con-
versation at Hashtag #natureislandchallenge.

Nature Island Challenge 3.0 is scheduled for April 13th to
17th 2015.

* T0P FROM LEFT: Teams

§ USA and Trinidad
White on segment 12;
Teams start off on
day 2; Team Trinidad
White completes tree
planting mini-
challenge day 1
BOTTOM FROM LEFT: Team
Dominica doing bull’s-
eye mini-challenge at
Isulukati Waterfall,
day 2; Team Trinidad
White, winners of
NIC 2.0

Photo credit: DDA Image Library

Caribbean Trail Run

Lolita Raffoul, Product Development Executive, DDA

ominica hosted the first ever Caribbean Trail Run from May 5-12, 2014. It was facilitated by the DDA. Hikers
from France, Holland, Switzerland, Germany, the French West Indies and Guyana ran several segments of the

Waitukubuli National Trail, hiked the Boiling Lake trail and enjoyed other activities. The main organizer, Christophe
Le Saux, expressed that this event is a good vehicle to develop and promote the National Trail. All the hikers were
“very happy to discover this beautiful island” and would like to return with their families.

The DDA continues to market the Waitukubuli National Trail among other tourist attractions and welcomes similar
events in order to increase stay over visitors.

©2014 Discover Dominica Authority
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The One Run-Dominica

Lolita Raffoul, Product Development Executive, DDA

n international hike running event called The One Run was held in Dominica for the first time. It took place

during the same week as the Nature Island Challenge. Runners from around the world came to Dominica to
experience running the entire Waitukubuli National Trail, while camping at key locations. The DDA worked with
local organizer, Clement Rabess to coordinate some aspects of this activity. The success of The One Run has
prompted organizers to reserve a space for it annually on Dominica’s hike calendar.

Improving Tourism Standards
Sector Training

Samantha Letang, Quality Assurance, DDA
ith growing competition from other tourism
destinations, the Discover Dominica Authority
has recognized the need to strengthen the skills and
knowledge of tourism personnel. As such, focus was
placed on training of various sectors within the tourism
industry during Tourism Awareness Month.

These programmes comprised a series of one day
seminars for taxi service providers, craft and souvenir

vendors, hoteliers and bartenders along with a week-
long specialized training of tour guides in Spanish. The
overall objective was to refresh these tourism service
providers in the key components of the tourism
product and the delivery of quality service. Session
topics included: Tour Planning and Operations;
Customer Service Management; Stall Décor; Marketing
Techniques and Social Media Magic for Small Hotels;
and Oriented and Proficient Bartenders.

Essential Training for Community Tourism

Lolita Raffoul, Product Development Executive, DDA

DA’s work programme on community tourism led

to a partnership with the Dominica Community
Tourism Association Inc. and the Adult Education
Division to provide 60 participants with comprehensive
training sessions on development in this sector.

An analysis of the type of training required for island-wide
community tourism service providers was conducted to
guide the five modules and special group assignment for
this education programme. General topics included: The
Tourism Industry; Customer Service and Hospitality;

Business Management; Community History Profile and
Culture; and Successful Tourism Case Studies. The group
assignment to create or enhance a community tourism
product allowed participants to demonstrate skills
acquired during the course specific to their community
service offerings

This training is expected to improve the community
tourism experience for visitors by ensuring that providers
completely understand all operational aspects of the
tourism industry.

ITEC Massage Course

Samantha Letang, Quality Assurance, DDA

he Dominica Spa Health and Wellness Association is hosting a second International Therapy Examination
Council (ITEC) Massage Course for a six month duration. This programme intends to equip participants with

the competencies and standards to create products of excellence in the wellness sector. Successful candidates will
be certified as Level 3 Massage Therapists from ITEC, which is the certification body for massage therapists. This
is another excellent opportunity for growth in the potentially lucrative Health and Wellness sector.



Destination Marketing

Salon de la Santé, Bien Etre et Loisirs
Daphne Vidal, Marketing Executive, DDA

ominica was represented at the Salon de la

Santé, du Bien Etre et Loisirs (Health, Wellness
and Leisure Trade Show) in Guadeloupe from May
16-18, 2014. There, representatives from The
Coalpot Soaps and Nature’s Caress participated and
were able to showcase their products to patrons. This
trade show provided an opportunity for DDA staff to
promote Dominica as a vacation destination and
showcase health and wellness products. Interested
clients perused Dominica’s booth, which featured
locally manufactured health and beauty products
and destination information.

Prizes of a weekend for two at Fort Young Hotel, Air
Antilles Express flight tickets and admission for Jazz
‘n Creole were offered to the winners of a draw held
during the trade show.

Dominica’s participation was promoted through live
interviews on Zouknewz Radio, Canal 10 TV, and
Guadeloupe Premiére Radio including a feature on
the evening news of Guadeloupe Premiére TV.

The DDA is enthusiastic about supporting this new
niche market, and encouraging health and wellness
service providers to promote their products and
services at these shows.

Salon des Métiers, de I’Industrie, des Loisirs nautiques et de ’Environnement

Daphne Vidal, Marketing Executive, DDA

Representatives of the DDA, as well as Cobra Tours
and Dominica Marine Centre participated in a
nautical trade show, called Salon des Métiers de
I’Industrie des Loisirs nautiques et de ’Environnement
(Nautical Leisure Industry Trade Show). It was held in
Martinique from May 2-4, 2014. This event brought
together a wide range of individuals involved in
yachting, from tour operators to individuals inter-
ested in visiting nautical destinations.

A number of booth visitors indicated that they were
planning to visit Dominica and requested information
on the destination. The DDA informed all consumers of
the services which are offered to yachters on the Nature
Island.

The Authority is looking at further developing this
emerging market and its relevant products and
services, as this sector has seen increased visitor
arrivals over the last couple of years.

Press Trips & Familiarization Trips
Lize Cuffy, Marketing Assistant, DDA
uring the period April-June 2014, the Discover
Dominica Authority continued its efforts to
increase brand and destination awareness by hosting
press and familiarization (FAM) trips. The Nature
Island has received many positive reviews and
benefits. These have resulted in increased visits, as
well as several inspiring articles from various online
and print publications in a number of international
and regional markets, including: North America;

©2014 Discover Dominica Authority

United Kingdom; Germany & Scandinavia; France;
French West Indies; and other Caribbean countries.

In this period, the DDA hosted the following visits:
North American market, three Press Trips and two
FAM Trips; United Kingdom, four Press Trips and one
FAM Trip; Germany and Scandinavia, two Press Trips;
Caribbean, one Press Trip and one FAM trip; and
French West Indies, one Press Trip and one FAM Trip.
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Tourism Data Management

2014 on Track for Positive Growth

Monique Jacob-Ducler, Marketing Executive, DDA

Preliminary arrivals for the first six months of 2014
reflect a 5.5% growth in stay over visitation. A total of

39,001 stay over visitor arrivals was recorded, compared

to 36,956 between January and June 2013. The 2014 figure

also represented a 0.4% growth over 2006 (38,851).

Despite declines in arrivals in February (-3.6%) and
March (-2.7%), first quarter arrivals at 20,431 were 0.5%
above 2013 (20,334), and 6.5% above 2006 (19,189).
This growth reflected a strong performance in January,
with arrivals of 6,422, which has only been surpassed by
January 2008 (6,556). During the second quarter,
propelled primarily by a 42.6% growth in April’s arrivals,
stay overs grew 11.7% over 2013. Then there was a 9%
decline in stay over arrivals during May followed by a
9% increase during June.

stay over arrivals for 2014, a 2.2 percentage-point growth
in market share from 2013 (18.8%).

Other key markets with increased arrivals for the period
were United States (+6.4%), Germany (+4.1%), St. Lucia
(+11.4%), and Canada (+1.1%). Also of note was the 1.6%
growth in visitation from Martinique, while there was a
7.9% decline in visitation from Guadeloupe.

Despite schedule adjustments from airlines and the
ferry during the busy summer season, it is hoped that
this momentum will continue through to the end of the
year. Note that Dominica also experienced growth in
other sectors at the mid-point of 2014: cruise passenger
arrivals through June grew 37.6% to 189,716 over 2013;
and same day arrivals grew 24.1% to 737.

Monthly Stay Over Arrivals w04

—@— 2012/13

5,264

4,830

10,000
Overall, European source markets ¢ /1
have been leading the year-to-
date growth; of particular note 8000
was the record six month stay |
over arrival figure of 3,106 from
France, a 33.7% growth from &0
2013 (2,324). As of June 2014, .00l
stay over visitation from Europe
was at 8,193, a 17.9% increase *°°°T
from 2013. European visitors rep- 3,000 L L

resented 21% of January to June
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SOurce: Discover Dominica Authority

Events & Festivals

Jazz ‘n Creole 2014: Entertaining & Exciting

Monique Jacob-Ducler, Marketing Executive, DDA

ominica’s fifth annual Jazz ‘n Creole kicked off on

Sunday June 1st with The Jazz Fringe at six diverse
locations across the island: The Champs; Reggae
Lounge; The Evergreen Hotel; Anchorage Hotel; Fort
Young Hotel; and RiverStone Bar & Grill. These
welcoming venues warmed up patrons ahead of the
main stage event on Pentecost Sunday, June 8, 2014.

On that sunny day, the enthusiastic audience, consisting
of families and serious music lovers converged on Fort
Shirley in the Cabrits National Park with picnic baskets,
blankets and lounge chairs to fully enjoy the culmination
of this year’s version of Jazz ‘n Creole.

The first group on stage was Dominica’s popular 8th
Note Jazz Band. They entertained the energetic crowd

with upbeat jazz originals and standards, led by Marvin
Marie, with soulful vocals by Tiffany Mayne.

Then world renowned saxophonist Jacques Schwarz-Bart
appeared on stage. His trio gave the growing crowd a
taste of his latest exciting music project, Jazz Racine Haiti,
which reflects the traditional spiritual culture of his native
country. Next appeared another ensemble of Dominica’s
finest musicians, BREVE. They had been wowing crowds
all week at The Jazz Fringe. This versatile group of
extremely talented musicians returned later to back up
Dominica’s popular international artiste, Heston Francis.

At 5p.m., the audience braced for the Latin rhythms of
Marlow Rosado y La Riquena. Sensational Rosado added
an element of surprise when the band was joined on
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stage by the Jacques Scharwz-Bart Trio. Just after 8p.m.,  When the curtains closed on Dominica’s well-received
the dancing crowd was graced with the featured lady of ~ Jazz ‘n Creole 2014, over 1,500 patrons exited the venue
the day, Angelique Kidjo. She brought the house down  with plans to return for the sixth edition! Join us for
with renowned hits and samplings from her newest =~ Dominica’s Jazz ‘n Creole 2015, from Sunday May 17th
album, ‘Eve’. through Sunday May 24, 2015.

; Marlow Rosado y La Riquena
BOTTOM ROW FROM LEFT: 8th Note Jazz Band; Heston Francis performing with BREVE; Marlow Rosado workshop Photo credit: DDA Image Library

Tourism Awareness Month 2014

Lize Cuffy, Marketing Assistant, DDA

Tourism Awareness Month in May 2014 proved once again to be a fruitful and celebratory local awareness
campaign. A series of live radio and prerecorded television talk shows were aired throughout the month.

Tourism Open Day, which was held on the ground floor of the Government Headquarters, sensitized the general

public to projects and initiatives within the industry. A wide variety of activities included: the Dominica Community

Tourism Association Trade Show, held in Portsmouth; Triskell Cup Regatta; Hike Fest; May Fest; Giraudel Flower

Show; and DOMFESTA.

Awards
wo awards were given to deserving stalwarts in the tourism
industry. Mr. Rodex Lander was bestowed with the Minister’s
Award, for his involvement in community tourism and Ken’s
Hinterland Adventure Tours & Taxi Services (KHATTS) received
the Director’s Award. Congratulations to both recipients!
Rodex Lander, recipient of the Minister’s Award receiving award from

Hon. lan Douglas; Ken George-Dill, recipient of the Director’s Award I‘
with Hon. lan Douglas and Ms. Sonia Lander Photo credit: DDA Image Library

Tourism Youth Congress

he Convent High School, represented by Marie Ange Emanuel emerged winner

with her excellent presentation on the assigned topic of Accessible Tourism
and Experiential Tourism. Orion Academy placed first runner up and Pierre Charles
Secondary came second. Miss Emanuel will now represent Dominica at the
regional Tourism Youth Congress organized by the Caribbean Tourism
Organization, scheduled for October this year. We wish her continued success!

Hon. lan Douglas with Marie Ange Emanuel (winner), Catrina Smith (1st runner up)
and Almira Lewis (2nd runner up) Photo credit: DDA Image Library

©2014 Discover Dominica Authority



Looking Ahead

Save The Dates

Celebrating our local talents,
cuisines and art-forms

—

The Soufriere Entertainment Committee
and the Scotts Head Improvement Committee

e T = i

i Oc4| =3
-~ Soufriere/ Scotts Head Bayfront ™"
' '~ 6:00pm - 12:00am
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DOMINICA’S
WORLD CREOLE
MUSIC FESTIVAL

ceLeeraTING 36 INDEPENDENCE
vvvvv

APRL 13 .17, 2015

APPLY NOW
to participate in the
Nature Island Challenge
3.0

©2014 Discover Dominica Authority
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 Applications due: October 31st, 2014,
natureislandchallenge.com/registration
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